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Images That Stir
Emotions and
Spark Connection

Since consumer decisions are often
based on emotions, persuasive
ideas can start with a simple aim —
to remind us of the feelings that
unite us. Connectioneering conveys
authentic emotions through
intentional craft. Its power lies in
carefully setting up moments that
bridge regions and industries
because the takeaway is universal.
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When you lean into this trend,
viewers will stop noticing branding
and start feeling the message.
Focusing on shared joy, inspiration,
or affection immediately creates a
connection to some of the most
profound and meaningful
experiences. For example, in video,
music that captures the mood
amplifies the emotions of the
moment. Every element reinforces
the core spirit of the work to make
the payoff that much more powerful.

Connectioneering

People really want to feel what connects us all to the
special, valuable things that make us human.
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